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OPERATING 
STATISTICS

Volume by
 Distribution Channel

41%

14%22%

11%

12%

TRADITIONAL    CONVENIENCE STORES
SUPERMARKETS     ON-PREMISE     OTHERS    

52%

Volume by 
Category

19%

9%

10%
10%

COLAS   FLAVORS    STILLS     
WATER     JUG WATER    

51%

EBITDA
$39,622 Million pesos

28%

5%

10%
4% 2%

41%

Net Sales
$207,785 Million pesos

35%

6%

8%
5% 5%

MEXICO     US      ECUADOR     PERU     ARGENTINA     SNACKS

PLANTS DISTRIBUTION CENTERS PRODUCTION LINES POPULATION (MILLIONS) COOLERS (THOUSANDS) CUSTOMERS  (THOUSANDS) ASSOCIATES  (THOUSANDS)
MEXICO 19 117 87 33 468 389 40
U.S. 7 31 23 34 125 91 9
ARGENTINA 3 22 18 9 79 76 2
ECUADOR 4 52 38 18 151 199 9
PERU 6 63 29 33 173 324 5
FOODS & SNACKS 6 60 57 - 0 - 6

TOTAL 45 345 252 128 996 1,079 66
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FTSE4Good
2017 Constituent
MSCI Global

Sustainability IndexesMSCI

Dividend
Ratio 
88% 
Dividend Payout Ratio 

6.18 
Pesos/Share in 2022 

Priority Indicator 2026 Goal 2022

Hydro 
Footprint 

Efficiency in water consumed for each liter of beverage 
produced (LW/LB) 1.45 1.52

Carbon 
Footprint 

Efficiency in use of energy for every liter of beverage 
produced (MJ/LB) 0.23 0.242

Percentage of electricity consumption from renewable 
sources (%) 65 44

Packaging 
and Waste 

Percentage recycled of waste generated by Beverage 
Distribution Centers (%) 98 95.98

Percentage of food-grade recycled PET and BioPET in containers 50 23.6

Packaging 
Footprint 
(Individual Units)

ARCA CONTINENTAL FAMILY GROUP
PUBLIC FLOAT BMV: AC* 

KO

Shareholder Structure

68%

2%

30%

OTHER 4%
CANS 11%
GLASS 11%

PET 74%

ESG TARGETS

Share
Information
Ticker:  AC*

Market Cap:
USD 14,150 million

Total Shares Outstanding:   
1,744 million

Ratings
Standard & 
Poor’s: 

Highest Investment 
Grade in Mexico

Fitch Ratings: Global Investment 
Grade 

Moody’s: (A3)

Fitch Ratings: (A)

2006
28 brands
128 SKUs

2022
+160 brands
+1,700 SKUs

AC Digital

607K
ACD CUSTOMERS

69%
TRADITIONAL 
TRADE COVERAGE 

36%
VOLUME MIX

+16%
NATIONAL SKUS

PRE-SALE/
AC MOBILE

AC DIGITAL

AC DIGITAL
WEB

WHATSAPP

CALL CENTER

CUSTOMER

Information as of 12/31/22

Contact:
Ulises Fernández de Lara
(81) 8151.1525
Felipe Barquín Goris 
(81) 8151.1674
www.arcacontal.com


